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Abstract

Netflix is the most popular streaming subscription service in the United States, especially
among young adults where 71% access content at least weekly. Consequently, college
students have coined the term “Netflix student”. As instructors, it may seem impossible to
convince our “Netflix students” to replace their Netflix time with study time. Is there

another way? What if we took “Netflix and Chill” and offered up “Netflix and Skill”, a
chance for students to learn while streaming?

This research describes the success of a semester-long series of assignments involving
Netflix that were incorporated into a Social Psychology course, aptly named the Netflix &
Skill assignments. Each week, students watched instructor-selected content on Netflix that
corresponded to class content and completed an assignment that tied the two together. The
assignments asked students to engage with the content in a variety of creative ways.
Students completed 12 weekly assignments and a final assignment, “Create-Your-Own
Netflix & Skill”, where they produced a prototype of a class assignment based on Netflix
content of their choosing.

Students in two sections of the course assessed their experiences completing the
assignments in broad areas of application, enjoyment, value, and interest. Students also
completed assessments of perceived learning and compared the Netflix & Skill assignments
to other course assignments. Both quantitative and qualitative assessment data support
this use of curated Netflix programming in the undergraduate curriculum. Future research
should be designed to more explicitly measure gains in content learning and understanding
as a result of the integration of Netflix.
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Helpful Websites

https://www.pewresearch.org/internet/fact-sheet/mobile/

https://financesonline.com/number-of-netflix-subscribers/

https://lwww.tvinsider.com/933154/netflix-statistics-quarantine-viewing-habits/

https://grademiners.com/blog/how-netflix-affects-college-students

https://www.tvtechnology.com/news/netflix-is-most-popular-streaming-service-among-youth
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Why Take On Netflix? (proble:

engaging them in a fun, creative, and
meaningful way. We can teach and learn in
“the stream” - no, this isn’t just a dream! ©

service Netflix - the most popular streaming subscription service in the UnitedStates. Of
these young adults, 71% access content every week (and many daily). Further, most
Americans spend an average of 3.2 hours per day viewingNetflix. This underestimates
college students who have coined the term'Netflix student'to describe theirlifestyle
addiction to Netflix.
Technology is a of higher hen integrated appropriately,
videos specifically can enrich learning and be a valuable educational tool. Research
suggests that students might both prefer and benefitfrom multimedia video content when
learning because itstimulates interest and thusretention of the information. Videos tend to
be more engaging thanwritten descriptions, and engaging content leads to better learning
of information. Importantly, studentsput more effort into tasks they findinteresting. Using
Netflix to connect with our ‘Netflix students’ may promote the kind of classroom
engagement we have long been seeking!
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Skill. a chance for students to learn I designed a long series of

Enter: Netflix and Skill. What if we took on ‘Netflixand Chill'and offered up ‘Netflix and

assignments involving Netflixfor my Social Psychology course. Each week, students
watched (outside of class)instructor-selected content on Netflix that corresponded to the
contentbeing covered in class. Students completed arassignment that tied together
course content and Netflix content. These 12 assignments asked students to work with the
material in a variety of creative ways, such as: letter-to-you, informational brochure, sociall
media scavenger hunt, news article, evidencebased dating advice, fictional story,
persuasive communication piece, freewrite, and representativequotes. A final
culminating assignment, ‘Create-Your-Own Netflix and Skill’, asked students to producea
prototype of a class assignment based oncourse and Netflixcontent of their choosing

Two sections of two
semesters of the course
anonymously assessed
experiences completing
the Netflix and Skill
assignments. L
And, they loved it ©. )
Surprise finding!More

than 50% of students
noted Netflix and Skill in
course feedback question
“favorite or most
memorable part of

course”. It was also the
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So, what will you be streaming tonight on Netflix?

But of course, futureresearch must be deliberate in
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Urse O understandingas a result ofthe integration of Netflix.
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